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#  HARDCOVER 35 | W PAPERBACK oS
1 GO THE _ TO SLEEP, by Adam Mansbach. Illustrated by Ricardo 2 1 TRIBAL LEADERSHIP, by Dave Logan, John King and Halee 1
Cortés. (Akashic Books, $14.95.) A children’s book parody for tired Fischer-Wright. (Harper Business/HarperCollins, $16.99.)
parents. Leveraging natural groups to build a thriving organization. (})
2 THE DUKAN DIET, by Pierre Dukan. (Crown Archetype, $26.) A 8 2 THE FIVE LOVE LANGUAGES, by Gary Chapman. (Northfield, 202
program that rejects calorie counting and assigns protein a major $14.99.) How to communicate love in a way a spouse will
role. understand.
3* THE 17 DAY DIET, by Mike Moreno. (Free Press, $25.) Four cycles 13 * THE BELLY FAT CURE, by Jorge Cruise. (Hay House, $19.95.) 42
to help you burn fat every day. (1) Eating by the “Carb Swap System.”
4 WE FIRST, by Simon Mainwaring. (Palgrave Macmillan, $26.) How 1 4 WHAT TO EXPECT WHEN YOU’RE EXPECTING, by Heidi Murkoff =~ 515
brands and consumers use social media to build a better world. (f) and Sharon Mazel. (Workman, $14.95.) Advice for parents-to-be. ()
5 GET RICH CLICK!, by Marc Ostrofsky. (Razor, $19.95.) An Internet 2 * THE HAPPINESS PROJECT, by Gretchen Rubin. (Harper, $14.99.) 15
entrepreneur’s strategies for earning money online. (}) In a hunt for happiness, the author consulted science, ancient
wisdom and pop culture.
6 LOVE W_INS, by pr Bell. (HarperOnfe/ HarperCollins, $22.99.) A 13 - - - -
pastor gives his views on understanding heaven, hell and salvation. 6 gRI}{Z;lli(;\gli,:y Francis ;Jiha;rll(l Wltl’; Darflae Ya;lkos}q._(Dawd C. 34
o 00k, $14.99.) A pastor on breaking free from the religious status
quo. (1)
7 THE 4-HOUR BODY, by Timothy Ferriss. (Crown Archetype, $27.) 26 -
A diet and fitness book from the author of “The 4-Hour Workweek.” 7 LIKEABLE SOCIAL MEDIA, by Dave Kerpen. (McGraw-Hill, $20.) 1
How to use the power of word-of-mouth marketing to transform
THE LAST LECTURE, by Randy Pausch with Jeffrey Zaslow. 103 your business. (})
(CHyperion, $%11.95.) Thoughts onf“seizinghev(;eq(/1 mfoment,” from a RADICAL, by David Platt, (Vul b 51499 A past -
arnegie Mellon University professor who died of cancer at age 47. , by David Platt. (Multnomah, $14.99.) A pastor
8 challenges Christians to consider how closely their lives match the
9 THE BEST ADVICE | EVER GOT, by Katie Couric. (Random House, 7 teachings of Jesus. (1)
$26.) The news anchor shares lessons learned from other famous
people. 9 FORGOTTEN GOD, by Francis Chan with Danae Yankoski. (David 3
C. Cook, $14.99.) A follow-up to “Crazy Love,” with a message about
KNOWING YOUR VALUE, by Mika Brzezinski. (Weinstein, $22.95.) 5 the Holy Spirit.

10

Exploring what women can do to get the compensation they have
earned.
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10

MADE TO CRAVE, by Lysa TerKeurst. (Zondervan, $14.99.) A 11
Scripture-based aid for the challenges in following a diet. (1)

PAPERBACK ADVICE EXTENDED

11

A PLACE OF YES, by Bethenny Frankel. (Touchstone/Simon &
Schuster.)

11

THE LOVE DARE, by Stephen and Alex Kendrick with Lawrence
Kimbrough. (B&H.)

12

GUY FIERI FOOD, by Guy Fieri. (Morrow/HarperCollins.)

12

HUNGRY GIRL 300 UNDER 300, by Lisa Lillien. (St. Martin’s
Griffin.)

13

THE SECRET, by Rhonda Byrne. (Atria/Beyond Words.)

13

CLEAN, by Alejandro Junger. (HarperOne.)

14

THE MONEY CLASS, by Suze Orman. (Spiegel & Grau.)

14

PARISIAN CHIC, Ines de la Fressange with Sophie Gachet.
(Flammarion.)

15

THINK, by Lisa Bloom. (Vanguard.)

15

FABULICIOUS!, by Teresa Giudice with Heather MacLean.
(Running Press.)

Rankings reflect sales, for the week ending June 11, at many thousands of venues where a wide range of general interest books are sold nationwide. These include hundreds of indepen-
dent book retailers (statistically weighted to represent all such outlets); national, regional and local chains; online and multimedia entertainment retailers; university, gift, supermarket,
discount department stores and newsstands. An asterisk (*) indicates that a book’s sales are barely distinguishable from those of the book above. A dagger (1) indicates that some book-
stores report receiving bulk orders. Among those categories not actively tracked are: perennial sellers; required classroom reading; text, reference and test preparation guides; journals
and workbooks; calorie counters; shopping guides; comics and crossword puzzles. Expanded rankings are available on the Web: nytimes.com/books.



